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Name:  Tami DeLand 
Title:  Director of Community Engagement and 
Communications  
Organization:  St. Cloud Area School District, ISD 742  
Phone #:  320-370-8115 
Email address: tami.deland@isd742.org 

 
I am currently the Director of Community Engagement and Communications for St. Cloud Area School District. A former 
teacher and businesswoman, I have worked as a communications professional for 12 years, the last five in the St. Cloud 
Area School District where I oversee strategic communications in order to ensure awareness, understanding, trust and 
support for St. Cloud Area Schools. I manage a communications team consisting of a graphic designer/outreach 
coordinator, content and social media specialist, videographer, and website specialist. I am currently a part of the 
MinnSPRA cohort working toward my APR. 
 

What qualities and attributes would you bring to the MinnSPRA Board? 
I am passionate about the communications role in advancing public education. I bring my expertise, along with 
a willingness to network and learn from others. I am a good facilitator of relationships and have excellent 
interpersonal communication skills. Plus, I’m a good editor! I also believe I am visionary and “big picture” 
when problem-solving. 
 
How can public relations professionals advance our communications management role in schools? 
It is up to communications professionals to advance their important role in schools. In order to do so, I believe 
we must be active participants in professional networks such as MinnSPRA and NSPRA in order to keep current 
in our professional skills and understanding. We must cultivate a direct working relationship with our 
superintendents. We must show our value through analytics and testimonials. We need to be creative 
problem solvers. Above all, we must do good work: create communications that are clear and meaningful.  
 
What major issues face school PR professionals today? 

 Adequate resources and support 

 School competition 

 Engaging all audiences  
 
 
 
 



 

 

 
 
Name:    Wesley Drey 
Title:    Communications Coordinator 
Organization:  Burnsville-Eagan-Savage ISD 191 
Phone #:  763-226-1840 
Email address: wdrey@isd191.org 
 

 
 
Please provide a brief description of your school PR work and MinnSPRA experience here. 
 
I have worked in school public relations for four years, first in Edina Public Schools, and now in Burnsville-
Eagan-Savage School District 191 as the Communications Coordinator. During that time, I have gained 
experience supporting communications efforts around both a bond and levy referendum, school start and end 
time changes, a grade reconfiguration, multiple school and district crises, and managing enrollment marketing. 
Also during that time, I have been an active member of MinnSPRA. I have planned multiple conferences and 
workshops, and have participated in every opportunity MinnSPRA has offered to advance my ability to be an 
effective leader.  
 
1. What qualities and perspectives would you bring to the MinnSPRA Board? 
In a relatively short amount of time, I have had diverse experiences working in school PR. I’m grateful to have 
had many opportunities to take leadership roles both in projects and initiatives in my districts, and in 
MinnSPRA. I have worked hard to enhance the membership experience in MinnSPRA through my work 
planning conferences, and would bring an energetic perspective to the role of Membership Chair. My 
enthusiasm for this organization has never wavered because it has been instrumental in my career 
development.  
 
2. How can public relations professionals advance our communications management role in schools? 
We can enhance the role of communicators as leaders in school districts by developing an understanding and 
respect for the work of our colleagues. When we approach our work with curiosity, we can ask questions that 
have not been asked and represent perspectives that are not represented.  
 
3. What major issues face school PR professionals today? 
It seems in recent years that the idea of public education has evolved in the minds of some from a basic 
human right to a political ideology. This is evident in the fact that so many who are close to the classroom have 
taken to activism to effect change, while another vocal group attempts to paint that activism as evidence of 
schools indoctrinating students with liberal political beliefs. School district administrations, especially those of 
us in communications offices, will have to devote more energy to defending our product, approach and 
policies. I see it as requiring a change in how schools talk about themselves. No longer will it suffice to tell only 
stories of the events occurring in our districts. We will need to begin to more overtly positioning ourselves as 
the experts in educating children that we are. Moreover, we will need to explain more clearly the research and 
evidence we use to make our decisions, especially those regarding teaching and learning, and student 
discipline.  
 



 
 
 

Name:   Rachel Gutierrez  
Title:   Assistant Director of Public Relations 
Organization:  Mounds View Public Schools 
Phone #:  651-621-6012 
Email address: rachel.gutierrez@moundsviewschools.org 
 
 
I have always wanted to work in education. The first three years of my college 
career were focused on elementary education before shifting to 
communications. I am grateful for a position that allows me to work in two areas 
that I love. I am currently the assistant director of public relations for Mounds 
View Public Schools. I have been part of the two-person Mounds View Public 
Schools PR team since 2007.  
 

1. What qualities and perspectives would you bring to the MinnSPRA Board? 
My career in public relations dates back to 2002 and includes positions in sports marketing, national broadcast 
television and media relations for both consumer and business clients. I bring experience from a variety of 
different communications roles and a desire to learn from others in the field.   
 
2. How can public relations professionals advance our communications management role in schools? 
Building awareness around the importance and value of the communications management in schools is 
essential to advancing the public relations role in school districts. Just as we work to communicate to our 
communities the value they receive from our schools, it is important that we show the value that our positions 
bring to the administrative team and district as a whole.     
 
3. What major issues face school PR professionals today? 
Communicating to diverse audiences in a time when transparency and speed are expected can be challenging. 
Keeping up with the ever-changing landscape of communication channels can add to those challenges.  
 



 

 
 
Name: Rachel Hicks 
Title: Director of Communications and Public Relations 
Organization: Intermediate District 287 
Phone #: 612-402-4289 
Email address: rrhicks@district287.org 
 
 
 
Please provide a brief description of your school PR work and MinnSPRA experience here. 
I’ve worked in school public relations for a little over a decade and served in Rochester Public Schools, 
Minneapolis Public Schools, and Intermediate District 287. I had a two-year stint on the MinnSPRA Board from 
2012-2014, and have been a participating member throughout my career. 
 
1. What qualities and perspectives would you bring to the MinnSPRA Board? 
As a white woman with a little over a decade in school public relations, I strive to: 

● Continually raise my level of racial consciousness and support others in their racial equity journey 
● Grow in my professional learning and advocate for others’ growth while elevating the profession 
● Bring fun and positive energy to our work :) 

 
2. How can public relations professionals advance our communications management role in schools? 
The best way to advance the profession/role in schools is by strengthening our role as strategic advisors. By 
building trust, listening fully, and forecasting possible outcomes, we help leaders lead thoughtfully and 
strategically.  
 
3. What major issues face school PR professionals today? 
Two major issues I would say impact school PR professionals regionally are: becoming more individually 
racially aware so that we can better lead and navigate our school districts in equity work, and well as 
diversifying our profession with diverse perspectives, and battling our own version of #fakenews  
 



 
 

 
 
Name:    Shawn Hogendorf 
Title:    Communications Specialist 
Organization:   Saint Paul Public Schools 
Phone #:   651-728-1495 
Email address:  shawn.hogendorf@spps.org 
 
Please provide a brief description of your school PR work and MinnSPRA 
experience here. 
 
I have worked in the Office of Communications, Marketing and Development at 
Saint Paul Public Schools (SPPS) for more than five years. My work at SPPS 
includes overseeing the district’s digital communication systems (websites, app, 
special digital projects, etc.); managing crisis communications to families; 
school and department website programming and maintenance; assisting with 

the district’s social media content and strategy; and managing several of SPPS’ digital newsletters. 
  
I have been a MinnSPRA member since 2014, and joined the MinnSPRA Board of Directors in November 
2018. 
 
What qualities and perspectives would you bring to the MinnSPRA Board? 
If elected to the MinnSPRA Board, I would bring an understanding of best practices in community engagement, 
equity, project management, marketing and strategic communications for web and social media. My 
professional perspective is based on communicating to a diverse community of families in the urban setting of 
Saint Paul. I work hard to be an advocate for children, youth and families from marginalized groups in my 
professional role. I believe in transparency and advocate for the use of plain language to equitably 
communicate information to our families, staff and stakeholders. 
 
How can public relations professionals advance our communications management role in schools? 
My simple, short answer is assist with strategic communications planning. These plans require creating 
innovative campaigns that can be used across a variety of platforms to continuously share stories of student 
achievement, success and positive interactions in the community. These plans also require discipline to stay 
on message and be transparent. If done well, strategic communications plans can help increase enrollment, 
pass levy requests and improve a school and district’s reputation online and throughout the community. 
 
What major issues face school PR professionals today? 
Balancing the ever-increasing demand for school communications with limited resources due to budget cuts is 
a major issue for school PR professionals. The demands of the work require increasing--or at least 
maintaining--staffing levels to meet the complex communications needs of modern school districts. However, 
ongoing budget shortfalls make maintaining or increasing staffing levels challenging. I believe in advocating for 
the importance our work, and working to ensure that school PR professionals have a seat at the table for 
important decisions. An important aspect in advocacy is informing other school professionals about the critical 
work PR professionals do to support the goals of the district. 
  
In today’s world, the next school crisis is always right around the corner. Whether that crisis relates to online 
threats to student safety (fake or real), cyberbullying, negative social media campaigns to discredit school 
districts, or inappropriate communications on digital platforms from students or staff – the information travels 
fast. I believe school PR professionals need to have strategic plans in place and use a variety of tools to get 
accurate, impactful messages to our stakeholders quickly. 
  



 
In a divisive political climate full of fake news and half-truths, it is increasingly difficult to stay ahead of rumors 
and be available to craft strategic messages that separate fact from fiction. These negative campaigns can 
have a lasting impact, splitting school communities and tarnishing our districts’ reputations. Social media is a 
powerful tool school PR professionals need to leverage to manage the narrative and protect our districts’ 
standing in the community. 
 
 



 
 

 
Name:    Derrick Williams 
Title:    Communication specialist 
Organization:  Anoka-Hennepin School District 
Phone #:  763-506-1112 
Email address: derrick.williams@ahschools.us 
 
 
 
 
 

I’ve been working in school public relations for nearly six years, all as a communication specialist for Anoka-
Hennepin schools. This after a decade as a local news reporter and editor covering the towns of Lakeville and 
Prior Lake. I am currently serving in my second year on the MinnSPRA Board as a director, and am looking for 
the privilege of serving another term. 
 
1. What qualities and perspectives would you bring to the MinnSPRA Board? 
I feel like I’ve moved from the young, new professional role, into the mid-career role. As such, I’ll advocate for 
leadership and professional development opportunities for those who aren’t necessarily directors, yet aren’t 
new learners either. More generally, I’m passionate about the work we do in school public relations, and I’m 
excited to help MinnSPRA provide quality experiences and tools for our members.  
 
2. How can public relations professionals advance our communications management role in schools? 
A rising tide lifts all boats. Thanks to a professional organization like this one and its members and mentors, 
we’re all imbibed with the skills and tools to become better tacticians, strategists and advisors for our 
leadership teams. In addition, by keep our fingers to the pulse of the community and offering valuable and 
important public relations, we can help create a trusting environment for all district stakeholders, from parents 
and students to district leaders. 
 
3. What major issues face school PR professionals today? 
The goal posts are always moving. Once your team masters one thing, it’s likely your team will have fallen 
behind somewhere else. From community relations to marketing to communicating with diverse audiences to 
cultural competency to social media evolution to handling crisis to managing levies or boundary changes, there 
no shortage of shifting sands beneath our feet in the world of school public relations. Being flexible to this 
reality and having an excitement to learn might be our biggest challenge. We need to train ourselves to face 
new challenges head-on and to not be afraid to ask questions and learn. 
 


