
Half-Day Options (April 27) 
 
Be True to Your School: Understanding and powerfully 
communicating your district's brand  
  
You know what you want from a brand: authenticity, sincerity, consistency, 
but how does your district do as a brand? Do people--parents, staff, 
students--even know what you stand for and believe in—besides teaching 
and learning? In this timely session, learn how to define your brand, and be 
true to it in all you do—from issues management to events to publications to 
social media and everything in between. Plus, how to protect the value of 
your brand when things go wrong (and they will). Be true to your school, 
and you can gain a major competitive advantage--and better serve your 
publics too.   
  
  
Making Education Leadership Matter in a Kim Kardashian World 
  
There has probably never been as challenging-nor more exciting time--to be 
a leader in education. In this provocative keynote, discover how to be a 
leader who makes a genuine, authentic impact in a world dominated by the 
false and insincere. From the power of the story, to the art of humility, you 
will learn how to become the anti-Kardashian. And while you won't garner 
huge TV ratings, or learn how to take a picture that will "break the internet", 
you will be assured strategies to rate high as a leader who makes a 
difference.  
  
You’ve Got to Know When to Hold ‘Em: School PR Lessons Learned 
from Country Music Brian Woodland, APR, Director of Communications and 
Community Relations, Peel District School Board One of North America’s 
leading school public relations practitioners, Brian Woodland’s fast-paced 
style will weave the latest communication approaches with proven PR 
strategies and tactics to show you how to make your program a success. 
He’ll share 25 years of school PR learning through the lens of country music. 
Memorable examples like, “If you don’t stand for something, you’ll fall for 
anything,” to “Just call me Cleopatra everybody, ’cause I’m the Queen of 
Denial.” From equity and board relations to social media, this fun, 
provocative, and practical keynote won’t help you win a CMA, but will help 
you be more effective “forever and for always.” 
 
 
 
 
 



Full-Day Presentation (April 28) 
 
#AllIn : Get stirred up for inclusion. 
  
The recipe for student and school success will inspire and engage 
you. A great dinner wouldn't be perfect without everyone at the table. 
That's job one with inclusion: using basic ingredients--your skills, abilities 
and knowledge--mixed with a few surprises, to stir up the inclusion agenda 
in your district. The result, like many great recipes, is more than the sum of 
its parts. It is a way to find real inspiration in your daily work--and change 
the lives of your students. 
  
 Discover, in this practical new session: 
  

•   how to move from the talk of diversity to  real inclusion 
•   why you should sometimes NOT try to change minds on issues of 

diversity 
•   the ways you need to work against type to make change happen  
•   how you can move from follower to leader in your district and be a 

powerful voice for all  
•   why inclusion matters to your students, your district and to you  
•   proven strategies to your move your superintendent, cabinet, board 

members and community to action 
•   the important role of media--social and traditional-in this critical work  

  
  
The bottom line? A powerful recipe for how you as a school PR 
pro can--and should-- help build a compelling vision for real 
inclusion in your district. As MLK said, "out of the mountain of 
despair, a stone of hope". YOU can be that hope in your district.	  


